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94-073

MAINE STATE MUSEUM

Chapter 531:
MAINE STATE MUSEUM STORE
SUMMARY: To establish rules for the Maine State Museum Store Sales Program

1.
Museum Sales Program


The basic sales program policy of the Maine State Museum shall parallel the basic objectives of the Museum as established by legislation. It is the Museum's responsibility to serve all areas and appropriate specialized or related interest groups within the state in a suitable manner.

2.
Merchandise Priority


A.
Those items pertaining to the natural history of Maine, the archaeology or ethnology of Maine Indian groups, historical materials relating to Maine from the point of view of origin, uses, events, or personages, and/or those crafts once practiced in Maine or associated with Maine.


B.
Those items defined in “A” which have regional significance but are important in their relationship with Maine's own development.


C.
Those items that are specialized in their nature but related with activities or techniques generally carried on in museums.


D.
Educational items that are nationally or internationally oriented, but whose value as educational materials makes them worthy as instructional or educational materials in the subject field.


E.
Those items that are not of a highly competitive nature with other outlets in the state.

3.
Categories of Items


A.
Publications. Publications to be sold in the Museum Sales Program may include the following:



1.
Maine State Museum Publications.


2.
Publications on Maine subjects by other publishers.


3.
Publications on antiques or other subjects within a specific subject field which have application to museums or museum topics.


4.
Publications on museums or museum topics.



5.
Special educational publications for children and adults on subjects of concern to museums, but broader than the state in their coverage.


B.
Reproductions


1.
Items from the Maine State Museum collections worthy of reproduction from point of view of objects significant in Maine's development or uniqueness of object including furniture, broadsides, pewter, sculpture, castings, etc. and items of educational or emotional interest.


2.
Properly marked reproductions by Maine craftsmen of Maine items following same basic criteria as above.


C.
Handcraft Items


1.
Items produced by Maine craftspeople and accurately representative of historic craft, object, or method utilized by Maine people.


2.
Modern crafts representative of Maine, or unique to Maine, although essentially modern in design or function.


D.
Prints and Paintings


1.
Copies of prints by Maine artists or of Maine scenes.


2.
Originals or reproductions of paintings by Maine artists or of Maine scenes.


3.
Broadsides, photographs, etc. of Maine scenes, personalities, etc.


E.
Gifts and Decorative Accessories


1.
Jewelry, glassware, pewterware, etc., used essentially as decorative elements for the person or home, but representative of Maine products. or materials, Maine crafts or items used in Maine either in the past or present.
2.
Those items delineated above but related to a special event or celebration, e.g. Sesquicentennial or Bicentennial items.


F.
Paper Products


1.
Stationery, note pads, etc. appropriately designed and depicting a Maine scene, personage, event, or activity.


G.
Educational Games or Kits


1.
Specimen sets, picture sets, etc. of Maine-oriented type primarily for children.



2.
Same type of items but not Maine-oriented. Well selected of educational value, low cost, for children.


H.
Audio-Visual Materials



1.
Slides, films, tapes, CDs, picture sets, etc. of Maine topics or by Maine performing artists for special educational and general audience use.


2.
Postcards and photos of appropriate Maine scenes.


I.
Hobbyist Equipment and Materials



1.
Items should relate directly to Maine and Museum-oriented functions and collections.

4.
Selection of Items


Items should be purchased from Maine suppliers and produced in Maine by Maine artisans where possible. Final determination which will be consistent with the policy as delineated will be made by the Store Manager in consultation with the Museum Director.

5.
Operation of Sales Program


Operation of the sales program will be in charge of the Store Manager. Matters relating to discount, consignment, etc. will be resolved by the Store Manager and/or Museum Director. All decisions should be consistent with State Law and the policy as delineated by the Maine State Museum Commission. Special attention should be given the provisions of 27 MRSA c. 2 §89.

STATUTORY AUTHORITY: 27 MRSA §85-A subsection 3

EFFECTIVE DATE:


May 21, 1979 – as “Publications Program”

EFFECTIVE DATE (ELECTRONIC CONVERSION):


March 19, 1997

NON-SUBSTANTIVE CHANGES:


January 28, 1999 - converted to Microsoft Word

REPEALED AND REPLACED:


January 1, 2006 – filing 2005-496 as “Maine State Museum Store”

